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DETAILED ACTION 
Status of the Claims 

1 . This action is in response to the RCE filed on April 12, 2005. Claims 1 and 4-22 are 
pending. Claims 1, 7 and 10 are amended. Claims 2-3 are canceled. Claims 21-22 are 
added. 

Response to Arguments 

2. Applicant's arguments filed April 12, 2005 have been fully considered but they are 
not persuasive. 

Applicant argues that Alberts (U. S. Patent 5,937,392) fails to teach the 
marketing agents having decision-making capabilities and are able to make decisions 
regarding recipients, ad distribution, etc. Examiner respectfully disagrees because the 
AD servers in Alberts 1 teaching corresponds to the marketing agents, and each AD 
server can determine which ads are active based on information table; thus, Alberts 
teaches the marketing agents having decision-making capabilities and are able to make 
decisions regarding to advertisements distribution. 

In response to applicant's argument that Alberts does not explicitly teach 
providing the marketing agent with a set of prospect information, examiner believes that 
the Angles (U. S. Patent 5,933,81 1) teaches this limitation. 

Applicant argues that Alberts fails teach different access levels for each market 
agents. However, the claim language presented by the applicant does not shown such 
limitation. It appears that the market agents and the manager have different access 
levels. Examiner believes that the AD Server 14 and the Advertising Server Central 
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controller 16 (see Figs. 1-2) in Alberts' teaching correspond to the market agents and 
the manager. 

Claim Rejections - 35 USC § 103 

3. The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all 
obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set 
forth in section 102 of this title, if the differences between the subject matter sought to be patented and 
the prior art are such that the subject matter as a whole would have been obvious at the time the 
invention was made to a person having ordinary skill in the art to which said subject matter pertains. 
Patentability shall not be negatived by the manner in which the invention was made. 

4. Claims 1, 4, 6, 8-9, 11-15 and 20-22 are rejected under 35 U.S.C. 103(a) as being 
unpatentable over Alberts, U. S. Patent 5,937,392 in view of Angles et al., U. S. Patent 
5,933,811. 

As to claims 1 and 21-22, Alberts teaches a method of conducting an advertising 
campaign within a multi-tier hierarchy, comprising (abstract and Fig. 1): 

a) Providing a marketing environment having a plurality of marketing agents 
(item 14 in Fig. 1) and a manager (item 16 in Fig. 1) cooperating on the 
advertising campaign (column 3 lines 58-60 and Fig. 1); 

b) Providing the marketing agents with a set of advertising messages (column 3 
lines 29-60 and Figs. 2-3); 

c) The marketing agents having decision making capability by taking an active 
role in selecting a message from the set of advertising messages; and 
electronically sending the message to the recipient (column 3 lines 22-25 and 
column 4 lines 33-54 and Figs. 1-4); 
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d) The recipient electronically responding to the message (column 4 lines 25- 
27); 

e) Tracking the recipient electronically responding to the message (column 4 
lines 11-27); 

f) The manager retaining at least some control over the set of advertising 
messages provided to the marketing agent; and an authorized number of sends 
allocated to the marketing agent (column 3 lines 28-60). 

Alberts does not explicitly teaching providing the marketing agents with a set of 
prospect information , and the marketing agents taking an active role in selecting a 
recipient from the set of prospect information . However, this matter is taught by Angles 
as providing the advertisement provider with consumer profile information, and the 
advertisement provider taking an active role in selecting a recipient from the consumer 
profile information (abstract and column 3 lines 18-23, 54-61 and column 17 lines 3-10, 
1 8-24). It would have been obvious to one of ordinary skill in the art at the time the 
invention was made to allow the marketing agents in Alberts' teaching to be provided 
with a set of prospect information and selecting a recipient from the set of prospect 
information so that the advertisements can be more efficiently targeted to recipients. 

As to claim 4, Alberts modified by Angles teaches a set of prospect information 
as discussed above. Alberts does not explicitly teach the set of prospect information 
comprises a plurality of data items stored in a prospects database. However, this 
matter is taught by Angles as providing the registration module with consumer profile 
information, and the consumer profile information comprises a plurality of data items 
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stored in a registration database (column 3 lines 18-23, 54-61 and column 17 lines 3-10, 
1 8-24). It would have been obvious to one of ordinary skill in the art at the time the 
invention was made to allow the marketing agent in Alberts' teaching to be provided 
with a set of prospect information, and the set of prospect information comprises a 
plurality of data items stored in a prospects database so that the advertisements can be 
more efficiently targeted to recipients. 

As to claim 6, Alberts teaches the set of advertising messages includes a rich 
media electronic advertisement (column 1 lines 9-16 and column 2 lines 62-65). 

As to claim 8, Alberts teaches the marketing agent selecting an advertising 
message and sending it to a recipient as discussed above. Alberts does not specifically 
teach the marketing agent selecting the recipient as part of a group of recipients. 
However, this matter is taught by Angles as the advertising module selecting the 
recipient as part of a group of recipients (column 15 lines 20-42). It would have been 
obvious to one of ordinary skill in the art at the time the invention was made to allow the 
marketing agent in Alberts 1 teaching to select the recipient as part of a group of 
recipients so that the advertisements can be more efficiently targeted to recipients. 

As to claim 9, Alberts teaches the marketing agent selecting a plurality of 
messages for co-transmission to the recipient (column 3 lines 22-28). 

As to claim 1 1 , Alberts teaches the step of the recipient electronically responding 
to the message includes the recipient opening the message using a computer (column 1 
lines 12-16 and column 4 lines 25-27). 
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As to claim 12, Alberts teaches the step of the recipient electronically responding 
to the message includes the message having multiple pages, and the recipient 
navigating between at least two of the multiple pages (column 1 lines 9-20 and column 
2 lines 62-65 and column 4 lines 25-27; specifically, "the message having multiple 
pages" is interpreted as the message having HTML links which will direct the recipient 
to different information pages, and the recipient navigates information pages by clicking 
on the links). 

As to claim 13, Alberts teaches the step of tracking the response includes the 
recipient displaying the message sing a computer, and the computer sending an item of 
tracking information to a track system (column 4 lines 4-33). 

As to claim 14, Alberts teaches wherein the step of providing the marked agent 
with a piece of information relating to the respond includes displaying to the marketing 
agent a piece of information relating to a hyperlink contained in the message and 
utilized by the recipient (column 2 lines 62-65 and column 4 lines 4-27). 

As to claim 15, Alberts teaches the manager considering a percentage of 
responses received by the marketing agent relative to a number of sends initiated by 
the marketing agent (column 4 lines 4-27). 

As to claim 20, Alberts teaches conducting an advertising campaign through a 
graphical user interface (column 2 lines 55-67 and Fig. 1 ). Albert does not specifically 
teach selection of recipients from the set of prospect information is performed through a 
graphical user interface. However, Angles teaches this matter (column 15 lines 20-42). 
It would have been obvious to one of ordinary skill in the art at the time the invention 
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was made to allow Alberts' teaching to use the graphical user interface for selecting a 
recipient from the set of prospect information as taught by Angles so that the 
advertisements can be more efficiently targeted to recipients. 

5. Claim 5 is rejected under 35 U.S.C. 103(a) as being unpatentable over Alberts, U. S. 
Patent 5,937,392 in view of Angles et al., U. S. Patent 5,933,81 1 in further view of Boe 
et al., U. S. Patent 6,236,975. 

As to claim 5, Alberts modified by Angles teaches a set of advertising messages 
as discussed above. Alberts modified by Angles does not explicitly teach the set of 
advertising messages includes an advertising logo . However, this matter is taught by 
Boe as the customer is provided with targeted customized information including logos 
(column 6 lines 9-20). It would have been obvious to one of ordinary skill in the art at 
the time the invention was made to allow the set of advertising messages in the 
teaching of Alberts modified by Angles to include an advertising logo for better attract 
the advertisement recipients to review the advertising messages. 

6. Claims 7 and 10 are rejected under 35 U.S.C. 103(a) as being unpatentable over 
Alberts, U. S. Patent 5,937,392 in view of Angles et al., U. S. Patent 5,933,81 1 in further 
view of Marsh et al., U. S. Patent 5,848,397. 

As to claim 7, Alberts modified by Angles teaches the set of advertising 
messages includes an executable a rich media electronic advertisement (Alberts: 
column 1 lines 9-16 and column 2 lines 62-65 and column 4 lines 25-27). Alberts 
modified by Angles does not specifically teach the advertising messages are embedded 
within an email message. However, Marsh teaches this matter (column 4 lines 21-29). 
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It would have been obvious to one of ordinary skill in the art at the time the invention 
was made to allow the advertising messages in the teaching of Alberts modified by 
Angles to be embedded within an email message for efficiently delivering the advertised 
messages. 

As to claim 10, Alberts modified by Angles teaches the marketing agent 
electronically sending the message to the recipient as discussed above. Alberts 
modified by Angles does not explicitly teach the marketing agent initiating the sending of 
an email message using an e-mail interface . However, this matter is taught by Marsh 
as distributing advertising messages using an e-mail interface (column 2 line 65 - 
column 4 line 44). It would have been obvious to one of ordinary skill in the art at the 
time the invention was made to allow the message in the teaching of Alberts modified 
by Angles to be sent by using an e-mail interface because this would allow the 
marketing agent to send the message faster and economically. 
7. Claims 1 6-1 9 are rejected under 35 U.S.C. 1 03(a) as being unpatentable over 
Alberts, U. S. Patent 5,937,392 in view of Angles et al., U. S. Patent 5,933,81 1 in further 
view of Capek, U. S. Patent 6,026,369. 

As to claim 16, Alberts further teaches: 

a) Providing a second marketing agent with a second set of advertising 
messages (column 3 lines 29-60 and Figs. 1-3; specifically, "a second marketing 
agent" corresponds to one of the plurality of AD Server as shown in Fig. 1); 

b) The second marketing agent taking an active role in selecting a second 
message from the second set of advertising messages; and electronically 
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sending the message to the second recipient (column 3 lines 22-25 and column 4 
lines 33-54 and Figs. 1-4); 

c) The second recipient electronically responding to the second message 
(column 4 lines 25-27); 

d) Tracking the second recipient electronically responding to the second 
message (column 4 lines 11-27). 

Alberts does not explicitly teaching providing the second marketing agent with a 
second set of prospect information . However, this matter is taught by Angles as 
providing the registration module with consumer profile information (column 3 lines 18- 
23, 54-61 and column 17 lines 3-10, 18-24). It would have been obvious to one of 
ordinary skill in the art at the time the invention was made to allow the second marketing 
agent in Alberts' teaching to be provided with a second set of prospect information so 
that the advertisements can be more efficiently targeted to recipients. 

Alberts modified by Angles does not specifically teach the second marketing 
agent distinct from the first marketing agent. However, this matter is taught by Capek 
as pluralities of the marketing agents (access provider AP-1 , AP-2, AP-3, AP-4 in Fig. 1) 
are distinct from each other (column 3 lines 17-48 and Fig. 1). It would have been 
obvious to one of ordinary skill in the art at the time the invention was made to allow the 
second marketing agent in the teaching of Alberts modified by Angles to be distinct from 
the first marketing agent as taught by Capek because this would allow the 
advertisements to be more efficiently distributed between the two marketing agents so 
that the advertisements can be better targeted to the recipients. 
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As to claim 17, Alberts teaches the manager exercising at least some control 
over the message provided to the marketing agent, and Albert modified by Angles 
teaches providing the marketing agent with a set of prospect information as discussed 
in claims 1 and 16 above. Alberts does not specifically teach the manager exercising at 
least some control over the set of prospect information provided to the marketing agent. 
However, this matter is taught by Angles as the advertisement provider exercising at 
least some control over the set of prospect information to the marketing agent (column 
18 line 61 - column 19 line 11 and Fig. 4). It would have been obvious to one of 
ordinary skill in the art at the time the invention was made to allow the manager in 
Alberts' teaching to have at least some control over the set of prospect information so 
that the advertisements can be better targeted to the recipients based on the set of 
prospect information. 

Alberts modified by Angles does not specifically teach the manager exercising at 
least some control over a relationship between the set of prospect information provided 
to the marketing agent and the second marketing agent . However, this matter is taught 
by Capek as the control distribution node has control over a relationship among the 
information provided to the plurality of the access providers (column 3 line 15 - column 
4 line 7 and Fig. 1 ). It would have been obvious to one of ordinary skill in the art at the 
time the invention was made to allow the manager in the teaching of Alberts modified by 
Angles to include the feature of having control over a relationship among the information 
provided to the different marketing agents because this would allow the advertisements 
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to be more efficiently distributed among different marketing agents so that the 
advertisements can be better targeted to the recipients. 

As to claim 18, Alberts teaches the manager exercising some control over the set 
of advertising messages provided to the marketing agent as discussed in claim 1 above. 
Alberts further teaches the manager exercising some control over the second set of 
advertising messages provided to the second marketing agent (column 3 lines 28-60 
and Fig. 1 ; specifically, "the second marketing agent" corresponds to one of the plurality 
of the AD Servers in Fig. 7). Alberts does not specifically teach the manager exercising 
at least some control over a relationship between the set of advertising messages 
provided to the marketing agent and the second set of advertising messages provided 
to the second marketing agent . However, this matter is taught by Capek as the control 
distribution node has control over a relationship among the information provided to the 
plurality of the access providers (column 3 line 1 5 - column 4 line 7 and Fig. 1 ). It 
would have been obvious to one of ordinary skill in the art at the time the invention was 
made to allow the manager in the teaching of Alberts modified by Angles to include the 
feature of having control over a relationship among the information provided to the 
different marketing agents because this would allow the advertisements to be more 
efficiently distributed among different marketing agents so that the advertisements can 
be better targeted to the recipients. 

As to claim 19, Alberts teaches the manager exercising some control over the 
authorized number of sends allocated to the marketing agent as discussed in claim 1 
above. Alberts further teaches the manager exercising some control over an authorized 



Application/Control Number: 09/856,387 Page 12 

Art Unit: 3621 

number of sends allocated to the second marketing agent (column 3 lines 28-60 and 
Fig. 1 ; specifically, "the second marketing agent' corresponds to one of the plurality of 
the AD Servers in Fig. 1). Alberts does not specifically teach the manager exercising at 
least some control over a relationship between the authorized number of sends 
allocated to the marketing agent and an authorized number of sends allocated to the 
second marketing agent . However, this matter is taught by Capek as the control 
distribution node has control over a relationship among the information provided to the 
plurality of the access providers (column 3 line 15 - column 4 line 7 and Fig. 1). It 
would have been obvious to one of ordinary skill in the art at the time the invention was 
made to allow the manager in the teaching of Alberts modified by Angles to include the 
feature of having control over a relationship among the information provided to the 
different marketing agents because this would allow the advertisements to be more 
efficiently distributed among different marketing agents so that the advertisements can 
be better targeted to the recipients. 

Inquire 

Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to Mary Cheung whose telephone number is (571)-272- 
6705. The examiner can normally be reached on Monday - Thursday from 10:00 AM to 
7:30 PM. The examiner can also be reached on alternate Fridays. 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, James Trammell, can be reached on (571) 272-6712. 
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Any inquiry of a general nature or relating to the status of this application or 
proceeding should be directed to the receptionist whose telephone number is 703-308- 
1113. 

The fax phone number for the organization where this application or proceedings 
is assigned are as follows: 

(703) 872-9306 (Official Communications; including After Final 

Communications labeled "BOX AF") 
(703)746-5619 (Draft Communications) 

Hand delivered responses should be brought to Crystal Plaza Two, Room 1 B03. 

Mary Cheung 
Primary Examiner ? 
Art Unit 3621 
July 6, 2005 

i 



